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IN.BUSINESS ATLANTICLOSING CONFERENCE

MAY 16-17TH, 2019, MILLBROOK, NOVA SCOTIA

In.Business: A Mentorship Program for Indigenous Youth uses social media, smartphone technoldggigenous
mentors, and inperson conferences to educaténdigenous high school students about business. In.Business was
established in 2011 by the Purdy Crawfad Chair in Aboriginal Business Studies at Cape Breton University (CBU). The
Nova Scotia pilot of the In.Business program (formerly the Business Network for Aboriginal Youth) was comprised of
thirty students and six mentors from across Nova Scotia. SincéPl, In.Business has expanded nationally and
hundreds of students have completed the program to date. In.Business is made possible by the generous financial
support from Indigenous and Northern Affairs Canada and various other government and private donots addition,
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THEJOURNEY

Student recruitment began in fall of 2018 when recruitment presentations were made at thirtywo high schools and
education events. Our program received numerous applicationgnd an additional thirteen students expressed
interest in returning from the previous program cycle. Of those students, fortpne attended the opening conference
and participated in the In.Business program for the Atlantic Region in 2028019. The students, along with seven
mentors and three peer mentorsattended two overnight conferences, held in the host community of Membertou,
and Millbrook, NS. Ourclosing conference took place on May 147, 2019 at the Hampton Inn & Suites and the
Millbrook Cultural and Heritage Centre.

In between conferences, students worked in their virtual pups on ten biweekly business challenges via social
media, which were facilitated by their mentors. Members of each group chose a name during the opening conference.
The eight groups this year were: The Redemption Tribe, Wise Tough Girls,-Bi® Squad,, 66 ( 0001 AOOh
"T117T¢l1 AOh 51 Ai ABEE $OAATI AOOh AT A 3EOOAO 30ATI1 AU 3NOA.
weekly challenges, including: myth busting stereotypes about Indigenous taxation, community entrepreneur
profiling; 30 second super bowl commercial; vision, mission and leadership; defining economic development;
creating a vision board medicine wheel; strategic resume building; credit scores and two video communications
challenges.
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DAY 1 HIGHLIGHTS

Conferenceparticipants travelled from across Atlantic Canadado
gather for one last time as a groupDay 1 of the In.Business
conference began witha welcoming ceremony atthe Millbrook *
Cultural and Heritage Centre.Mary (Jang Abram opened the
events of the day wih a prayer leading into a cinematic ]
experience of Kluskap legendsThe twenty -minute film described g}
OE A kmal &reation story and gave viewers historical
informationof OEA - EG El Ax D Adaties, rBsidéntial |

schools and the fight for Indigenous rights in Canada. Active =

listening during the film benefitted tribe groups: clues were giventhroughout the film, WhICh could be used asn
advantage during theteam scavenger huntJust before the scavenger hunt, Garrett Gide and Elder Mary (Jane)
Abram led the group througha smudging ceremony to allow the group to be groundedith a positive mindsetin
forthcoming events.

Jeff Wilmot introduced the group to the talking stick teaching The talking stick has beenan important
communicationstool among Indigenous peoplegor thousands of yearsWe requested thisactivity AAAA O Gdoh Ol
important that young people find their voice and are not afraid to share their thoughts in a respectful mannethe
talking stick activity gave them the confidence to speak up in a large group settiogyNina Kent, In.Business General
Manager. Students and mentors were thergiven a blank canvas wooden dowel and made theitery own talking

stick by painting and adorning with leather, featlers and beads. fer a hearty, locally catered meal, it wasime to
headback to the hotel to enjoy the menities and evening activities!

o

[%] CAPE BRETON UNAMAKI
g e s COLLEGE




)U(
InBusiness”

DAY 2 HIGHLIGHTS

Day 2 of the conferenceis dedicated to exploring aspecific area of
business,and this year students were introduced to podcasts, and the l
potential of reaching anaudience through this popularup-and-coming
marketing approach.Special guesRichard Perry gave students a brief
presentation on podcasts, and how to acquire the skills and technology
to create ther very own podcast Tribe groups were then led through a
branding exercise in order to create a podest brand. Students, mentors,
peer mentors andguests were also iyen the opportunity to record a ;
live podcast on site! After lunch and final judge deliberations, the
winning team of the podcast branding challenge was(The Wild  Stephen AugustineAssociate Vice President
YT C'T AdO6 xEOE OEAEO bi AMSAAGDO pd IndigenousAffairs & Unama'ki Collegeecording ) 1 8"
with a mission to knowledgeshare with Indigenous youth andhow a & Pedcast. Stephen atended day 2 of tr

. . . conference andshared his personal journey
businesseducation canprepare young peoplefor life! Some examples ;150 with words of inspiration withstudents.
were: helping young learnersto be more professional,to understand
banking, to create a basic budgeto market themselves on social media, and théstwentT T 8 3 AAOT T p |
yourInBu£T AOGOS6 DI AAAOO EO OAEAAOI AA O1T AA OAI AAGAA AT I
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In.Businesspartnered with Junior Achievement (JA) to offestudentsa0 71 O1 A T £ #ET EAAOGS DOI
in various fields inspired students to pursuevarious career opportunities. Three ineractive sessions were heldri
business, law and medicinevith guest mentors:

1 Owen Goull- EMC/EHS paramedic

9 Jillian Gorbold VP & Partne, Gerald Walsh Associates Inc.

9 Alessandra Pagnotteli- Property/Accounts Manager, Sterling Properties, and

1 Shelly Martn- Legal @unsel, Millbrook First Nation.
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60 Second Sellz In the final challenge of the year, studentsire tasked with preparing individual

videos promoting themselves in sixty seconds or less. Thdtimate goal of these videossd to convince the
judging panel they should be one of the two students sponsored to study business. The winner and runner up of this
challenge are awarded bursaries of $1000 and $500 respectively to study business at Cape Breton University. If the
winners study business atainy other postsecondary institution in Canada, their awards are valued &ialf. The videos
were scored on the followingcriteria: content, creativity, persuasion, relevance and enthusiasm. The students each
took the time to film a video showcasing their sengths and achievements. The very fact that they pushed themselves
outside of their comfort zones is worthy of recognitionFirst place winner of a $1000 bursary is Jamey Tonegagne,

and second place winner of a $500 bursary is Jaiden KaridklacDonald,click here to see the 60 second sell video
compilation.

InBusiness

Pictured below, sidents reviewing their own
videcs submitted in the 60 second sell challenge.

Above left, 60 second selst place winner,
Jamey Toneyzagne from Eskasoni FN, attend
Rankin School of the Narrows in grade 1(
Aboveright, Jaiden KariukiMacDonald from
Membertou, FNattends Sydney Academy i
grade 10. The bursary will carry over until their
prospective graduation in 2021.
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https://youtu.be/DSRhWOx-2YU
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CLOSING AWARDS CEREMONY

Each year,the program recognizesstudents who had outstanding participation in the program by
presenting them with a Purdy Award. The Purdy Awards, which were first handed out at our inaugural opening
conference in 2012, are named after the late Purdy Crawford and are awarded at the end of each closing conference.
Awards were given out based on leadership, comnmtent to the program, stepping outside of their comfort zonand
going beyond expectations.
Students receiving Purdy Awardgas pictured below): Jamey ToneyGagne, Lacey DeMerchant, Tashina Hachey,
Raelen Marshall, Austen Olmstead, Dante JBerro, ShaydeStevens, Ciana Julian, Haley Bruhm, and Abigail Murphy.
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